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Q2 in brief

Delivering on the acceleration plan

e Strenghtened differentiators across technology and sales

e Released innovations related to scaling, security and product
features, as well as customer pilots of a new dedicated service.

e 59% year-on-year growth in people to support medium-term growth

e Solid cash position of NOK 1,207 million to invest in further growth

Converting demand to strong topline growth

® 64% year-on-year growth in the subscription base measured in
Annual Recurring Revenue (ARR)

e 98% year-on-year growth in quarterly revenue

e Adjusted EBITDA-rate of 25%

The Pexip Way Culture has proven itself
through the crisis

e Solid team effort to continue to support existing and new customers
and deliver tech innovations despite Covid 19 restrictions

Q2 in brief

Quarterly revenue

Annual recurring revenue

USD millions NOK millions
66
S
57
+64%
ar 116.9
43
40
T B = - 89.9
82.2 81.0
Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4
2019 2019 2019 2019 2020 plople] 2019 2019 2019 2019
Quarterly Adjusted EBITDA Number of employees
NOK millions
40.4
37.3 “ .... 182
170
32.0 158 157
+250%
19.8
13.0
1.5
Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4

2019 2019 2019 2019 plople] plople] 2019 2019 2019 2019

150.1

Q1
plople]

215

Q1
plople]

Q2
plople]

Q2
plople]

+98%

+59%




Pexip Q2 Report 2020

Operational review

ARR +64%
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ARR development Q2 2019 - Q2 2020, USD millions

Q2 2020

Operational review

The second quarter of 2020 was a highly eventful and
positive quarter for Pexip, with continued strong growth.
As Covid 19 curtailed traveling, and video conferencing
became the new normal for enterprise collaboration, Pexip
experienced a significant increase in sales from existing and
new customers. In Q2, Pexip delivered a year-on-year growth
in Annual Recurring Revenue (ARR) of 64 %, growing ARR

to USD 65.8 million.

Continuing to deliver industry
innovation

Pexip released a new version of its self-
hosted software platform, Pexip Infinity,
during Q2 2020, with updates focusing

on quality, scalability and security. This
includes enhanced algorithms allowing
higher video quality using less computing
resources, enabling better clarity and
smoother video. It also includes integration
with Microsoft Stream and Live Event,
enabling live and on-demand events and
large meetings using Pexip and Microsoft
365. Privacy and security are key in video
meetings, and by default all Pexip meetings
are encrypted by the highest security
standards. This release also enhanced

the security and encryption algorithm
using 256-bit AES for encrypting media as
default.

In Q2, Pexip released the second version
of its One Touch Join (OTJ) product,
allowing users with Poly conference rooms
to easily join meetings hosted by Pexip,
Microsoft, Google and others. With OTJ

support of both Cisco and Poly, Pexip is now

able to address the majority of the video
conferencing rooms deployed giving end-
users a consistent workflow across various
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Successful IPO and capital raise

On 14 May 2020, Pexip was listed on the
Oslo Stock Exchange raising net proceeds
of NOK 1.1 billion in addition to facilitating
an equally sized secondary transaction.
The company succeeded in significantly
increasing its investor base, both in the
number of institutional and retail investors
as well as in their geographical distribution.
With the IPO, Pexip has secured a strong
cash balance for further growth and
development.

Strong sales momentum

In Q2 2020 Pexip increased ARR by USD
9.1 million, which is 3.8X the corresponding
figure in Q2 2019 making Q2 2020 the
best second quarter in the company’s
history. This resulted in a contract base
measured in Annual Recurring Revenue
(ARR) of USD 65.8 million, giving a year-on-
year growth in ARR of 64%.

Pexip experienced a stronger momentum

in net new sales in Q2 2020 with
approximately 3/4 of the year-on-year
growth originating from net new customers,
giving a year-on-year growth of 46% ARR
growth from net new customers.

The remaining 1/4 originated from increased
sales to existing customers, giving a Net
Retention Rate in Q2 of 118% (based on
ARR) for the previous 12 months, up from
113% in the previous quarter. The churn rate
remains stable at 8% per year.

The ARR growth was evenly distributed
across Pexip’s geographical focus areas

of EMEA and the Americas, which grew
year-on-year 70% and 68% respectively.
The growth in APAC was 29%. Infinity is

the largest software offering is the largest
product area with an ARR of USD 42 million
at the end of Q2 2020, up 52% compared to
the end of Q2 2019. The Cloud Service area
continues to contribute strongly to the ARR
growth, with an ARR base of USD 24 million
at the end of Q2 2020, up 92% compared to
Q2 2019.

Building brand awareness

In Q2, we continued to strengthen our
brand and generate inbound leads with a
mix of digital marketing, events and PR and
analyst outreach.

We saw a strong increase in our web

traffic and leads, with traffic to our website
more than doubling compared with Q1.

We hosted and co-hosted several webinars
and virtual events with industry analyst
firms and channel and strategic partners as
part of our increased focus on online events,
creating new leads and strengthening

our position as a thought leader. Industry
analyst relations with companies such as
Gartner, Frost & Sullivan and Forrester form
an important part of our brand awareness
strategy. We hosted our first industry
analyst briefing summit, over video, with
more than 40 analysts in attendance.

The listing of Pexip on the Oslo Stock
Exchange generated extensive media
interest and earned media coverage
including articles in major news publications
such as The Times and The Financial Times
in the UK, Handelsblatt in Germany and
articles across Europe via Reuters. To build
on the momentum from the IPO and raise
awareness of our solution, we partnered
with the New York Times to launch a digital
campaign that resulted in over 28 million
impressions and thousands of new visitors

to pexip.com.
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Supporting our customers to
improve their way of working

The reduction in mobility related to Covid-19
has significantly accelerated adoption

of video technology and new forms of
working. Gartner Group estimates that
in-person meetings will make up only 25%
of enterprise meetings by 2024, down from
60% prior to the pandemic. We believe this
will have a material and lasting impact on
enterprise work routines, travel and the
related environmental footprint as well as
work-life balance. Video collaboration being
an environmental-friendly solution not

only helps reduce the carbon footprint, but
also increases productivity. According to a
survey from Global Workplace Analytics,

a half-time telecommuter in the US (an
employee who works remotely half the
time and in the office half the time) saves
the equivalent of 11 workdays per year in
time they would have otherwise spent
commuting.

Video has also been a key enabler for
business continuity. Pexip’s video offering
has enabled healthcare providers to scale
up virtual visits saving the need for people
to travel and visit doctors’ offices and
hospitals. This has contributed to reducing
the spread of Covid-19, as well as protecting
healthcare personnel and reducing the need
for protective gear.

Building an organizational
foundation for further growth

A key enabler to deliver on Pexip’s long-term
ambitions and the acceleration plan is to
add more members to the team. During Q2
we have accelerated hiring in line with the
growth plan underpinning the IPO, and we
had 250 employees at the end of Q2 2020.
This is up 59% year-on-year from 157 at the
end of Q2 2019.

It is equally important to enable and
develop the talent we bring onboard to
succeed. In Q2 we have strengthened

our onboarding and learning capabilities

by building a dedicated learning and
enablement team. While Covid-19 has
changed how we practically run our internal
onboarding and training, we still executed
two successful global new hire training
events using video.

In addition to training, Covid-19 has had

an impact on the wider Pexip operation as
well, with the vast majority of employees
working from home in Q2 and the work-
load especially on support and operations
growing significantly. The team has worked
intensely to meet the needs of customers
and partners, and we are proud of the way
they have managed this crisis. Towards the
end of the quarter, the Oslo office began

a controlled re-opening in line with public
recommendations.

y “We are tracking ahead of our plan to reach USD 300 million in ARR by 2025”

Odd Sverre Dstlie, Pexip CEO

“We see a significant shift in the way people and organizations perceive and use video

Michel Sagen, Co-founder and Pexip Chairman

communication tools. We believe that Covid 19 has set in motion a move to a hybrid solution
where many people will combine a mix of remote and office work, utilizing video
communication solutions in both locations”

“Our customers expect us to meet the highest standards of privacy and security. From the very
beginning, we have developed security-first, enterprise-grade video conferencing solutions
using industry-standard encryption and security protocols to maintain privacy and security.”

Giles Chamberlin, Co-founder and Chief Technology Officer

“In Q2 we successfully scaled up our platform, helping our existing customers to meet the
challenges of remote collaboration. We also closed deals faster and received an increased
amount of leads generating sales to new customers”

Tom Erik Lia, Co-founder and Chief Commercial Officer


http://pexip.com

